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Corporate Social Responsibility Practices and Management is generally understood as 
responsibility of any undertaking or business to work in an ethical and sustainable 
manner to ensure environmental protection and human well-being. In a current scenario 
the role of organizations in economy is not just the revenue generation but is also 
expected to integrate social, ethical and environmental aspects in their day-to-day 
operations. It is significant to get acquainted to the past researches done in particular field 
in order to recognize the opportunity and area for future research. The present study 
reviews the study done in a decade regarding realization, adaptation and implementation 
of corporate social responsibility practices in Indian organisations and its impact on their 
overall success in market as well as society. It is found that though organisations has 
started taking various initiatives towards social responsibility and there is a lot of 
information available on CSR spending of companies, little is known about how these 
companies are making their CSR practices innovative and at what extent and in what 
areas they are contributing towards society that forms the core of their success.  
INTRODUCTION  
Corporate social responsibility is generally understood as the obligation of business 
towards its society and stakeholders to act in an economically, socially and 
environmentally sustainable way. In a present time, companies are expanding their scale 
of operations and going beyond their domestic boundaries and since they acquire 
resources from society, they are no longer expected to play their ancient role of profit 
making but also required to discharge their responsibility towards its stakeholders by 
integrating ethical, social and environmental concerns in their business operations and 
ensuring transparency and accountability in its reporting. According to World Business 
Council for Sustainable development "CSR is the continuing commitment by business to 
behave ethically and contribute to economic development while improving the quality of 
life of the workforce and their families as well as of the local community and society at 
large.” It is evident that to ensure its competitiveness in market and sustainable 
development of an organisation, it is essential to frame an effective CSR strategy and 
policies and demonstrate a close knitted relationship with society by preserving and 
upgrading it. The concept of Corporate Social Responsibility (CSR) has been part of the 
academic and business vocabulary for decades. Thecompanies Act, 2013 has introduced 
the Idea of CSR to forefront and the mandatory disclosure of CSR activities would bring 
in greater transparency. 
 
OBJECTIVES OF THE STUDY  
 
The main objectives of the study are: 
1. To know the Corporate Social Responsibility Practices and management in India. 

Abstract 
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2.To know the impact of company’s act 2013 on corporate social responsibilities.  
3. To understand the provisions of company’s act 2013 relating to CSR. 
 
METHODOLOGY 
 

This paper is based on secondary data. Secondary data from various reports and 
existing work on the topic has been analyzed to arrive at certain results in India. 
 
REVIEW OF LITERATURE  
 
Fadun et al. (2013) in his paper “Corporate Social Responsibility (CSR) Practices and 
Stakeholders Expectations: The Nigerian Perspectives” use Carroll‟s 1991 CSR model 
and examines business CSR practices and stakeholders‟ expectations in Nigeria which 
states that four kinds of social responsibilities constitute total CSR: economic, legal, 
ethical, and philanthropic. It has been found that the four dimensions of CSR (economic, 
legal, ethical and philanthropic) are not ascribed equal importance in Nigeria. 
Stakeholders lay more emphasis on economic, legal and ethical responsibilities than on 
philanthropic component. 
Dhanesh (2014) in his article “CSR as organization-employee relationship management 
strategy: A case study of socially responsible information technology companies in 
India” examined CSR as relationship management strategy that strengthen relationship 
between organisation and employees in terms of trust, mutuality, commitment and 
satisfaction. Active participation of employees in CSR activities give them the sense of 
collaboration and feeling that their opinions are taken into consideration thus increasing 
their thought of control over their relationship with organisation. 
Singh and Sharma (2015) in their paper “Corporate social responsibility practices in 
India: Analysis of Public companies” explains the regulatory framework and CSR 
policies and activities carried out by public sector units i.e. Coal India Ltd. and GAIL. 
The initiatives taken include education, skill development, women empowerment 
activities, development of poor and needy section of society, nutrition, health & 
sanitation facilities and rural development. It also follows the mandatory clause of 
contributing 2 per cent of the average profit of three immediate preceding financial years 
towards CSR activities. The findings revealed the facts that these companies are 
tremendously working for social responsibility and they are not only covering activities 
under Section 135 of Companies Act, 2013 but are also going beyond that. 
Singh (2016) in her paper “Corporate social responsibility: Its roles and challenges in 
Indian context” explains the role of corporate social responsibility and resistance faced in 
its implementation and remedial measures for it. It recognizes that CSR actions have been 
perceived by the companies in order to enhance its impact on society and stakeholders. 
But the participating organisation also faces some challenges like lack of community 
participation in CSR activities, transparency, lack of community participation in CSR 
activities, Non-availability of clear CSR guidelines etc. It is important for the corporate 
sector to locate, promote and implement successful policies and practices that attain triple 
bottom line results.  
Chatterjee and Mitra (2017) in their paper “CSR should contribute to the national 
agenda in emerging economies - the Chatterjee Model” state that India has its own 
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challenges and dilemma i.e. high population, that means having low life expectancy, 
education etc. on one hand and burden of under developed and disturbed population on 
the other. They also formulated another model of CSR i.e. “The Chatterjee Model” which 
lay emphasis on projectivisation of CSR activities by the stable and large organisations 
that ensures complete transparency and accountability. There is greater need in India, 
than in the West, to build systems to serve the societal needs for health care, education 
etc. It urges that CSR should contribute to the national agenda of country, assisting it to 
accelerate its shift from emerging to developed nation. 
CORPORATE SOCIAL RESPONSIBILITY PRACTICES AND MANAG EMENT 
IN INDIA 
 
India has a long rich history of close business involvement in social causes for national 
development. In India, CSR is known from ancient time as social duty or charity, which 
through different ages is changing its nature in broader aspect, now generally known as 
CSR. From the origin of business, which leads towards excess wealth, social and 
environmental issues have deep roots in the history of business. India had a long tradition 
of corporate philanthropy and industrial welfare has been put to practice since late 1800s. 
Historically, the philanthropy of business people in India has resembled western 
philanthropy in being rooted in religious belief. Business practices in the 1900s that could 
be termed socially responsible took different forms: philanthropic donations to charity, 
service to the community, enhancing employee welfare and promoting religious conduct. 
Corporations may give funds to charitable or educational institutions and may argue for 
them as great humanitarian deeds, when in fact they are simply trying to buy community 
good will. Theideology of CSR in the 1950s was primarily based on an assumption of the 
obligation of business to society. In initial years there was little documentation of social 
responsibility initiatives in India. Since then there is a growing realization towards 
contribution to social activities globally with a desire to improve the immediate 
environment (Shinde, 2005). It has also been found that to a growing degree of 
companies that pay genuine attention to the principles of socially responsible behaviour 
are also favoured by the public and preferred for their goods and services. This has given 
rise to the concept of Corporate social Responsibility Practices in India. 
Provisions in Companies Act, 2013 with respect to CSR 
1. Applicability 
According to companies Act 2013,every company, Private limited or Public limited, 
which has a net worthof Rs. 500 crore or turnover of Rs. 1000 crore or net profit of 5 
crore, needs to spend at least 2% of its average net profit for the immediately preceding 
three financial years on corporate social responsibility activities. CSR obligation also 
applies to holding and subsidiary companies as well as foreign companies whose 
branches or project offices in India fulfill the specified criteria. 
2. Computation of profits for determining CSR obligation 
� The net worth, turnover and net profits are to be computed in terms of section 198 of 
the 2013 
Act as per the profit and loss statement prepared by company in terms of Section 381(1) 
(a) and 
Section 198 of the 2013 Act. 
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� Profits from any overseas branch of the company, including those branches that are 
operated as 
a separate company would not be included in computing net profits of the company. 
� Dividends received from other companies in India which need to comply with the CSR 
obligations would not be included in computation of net profits of the company. 
3. Which activities can be considered as CSR activities? 
� The CSR activities should not be undertaken in normal course of business and must be 
with 
respect to any of the activities mentioned in schedule VII of the 2013 act. 
� Contribution to any political party would not be considered to be a CSR activity and 
only activities in India would be considered for computing CSR activities. 
� The activities that can be undertaken by the company to fulfill its CSR obligations 
include 
following: 
1.eradicating hunger, poverty and malnutrition 
2.promoting gender equality, setting up homes for women, orphans and seniorcitizens 
3.measures for reducing inequalities faced by socially and economically backward 
classes 
4.ensuring environmental sustainability and ecological balance; animal welfare 
5.protection of national heritage, art and culture 
6.contribution to prime minister’s relief fund 
7. The 2013 Act provides that the company shall give preference to the local area or areas 
around 
which it operates. 
4. Implementation and Review of CSR activities 
� A company can undertake its CSR activities through a registered trust or society. If the 
entity 
through which the CSR activities are being undertaken is not established by the company 
or its 
holding such entity should have track record of three years undertaking similar activities. 
� To formulate and monitor the CSR policy of a company, a CSR committee of the 
Board needs to be constituted. The committee would comprise of three or more directors 
out of which at least one director would be independent director. 
� The report of Board of Directors attached to the financial statements of the company 
would also 
need to include an annual report of CSR activities of the company in format prescribed. 
� If the company has been unable to spend the minimum required on CSR initiatives, the 
reasons 
for not doing so have to be specified in Board Report. 
� Where the company has a website, the CSR policy of the company would need to be 
disclosed on the website. 
 
Procedure for execution of CSR activities 
The committee appointed for CSR activities needs to frame, implement and review policy 
for CSR 
activities. A procedure for CSR implementation includes following steps. 
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1. Developing CSR strategy and policy: The Act requires every company to put out its 
CSR policy in public domain. It consists of CSR projects or programs which company 
wishes to undertake in implementation year. 
2. Operationalizing the institutional mechanism: This includes setting up an entity by 
company for implementing CSR activities is to be registered in India as a trust, society or 
not-for –profit company under section 8 of companies Act. 
3. Project development and approval: Specific CSR projects have to be framed and 
approved by the CSR committee or project approval committee constituting company 
staff or outside experts. 
4. Finalizing arrangement with implementing agency: MoU has to be signed with 
implementation agency and roles and responsibilities are clearly defined. 
5. Project monitoring and reporting: This includes routine progress monitoring to see 
the delays and any slippages. 
6. Impact measurement: Impact measurement is done by an independent team, to acess 
the benefit project has given to society. 
7. Report consolidation and communication: Communication of project undertaken is 
a mandatory disclosure in director’s report. 
 
Conclusion 
 
CSR which had largely been a voluntary contribution by corporate was made mandatory 
by law in 2013.The corporate sector has responded positively to this reform measure 
undertaken by Government because philanthropy and CSR is not a novel concept for 
Indian companies. CSR activities not only benefit the society but are goodwill generators 
for the companies. They also help the companies in better employee recruitment and 
retention. CSR activities have become more organized today, and have become integral 
part of corporate strategy. Companies have CSR teams that devise specific policies and 
strategies for achieving CSR goals. 
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