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Consumers buy organic food due to the fact they accept as true within the high quality of the 
product. Furthermore, the Indian organic regulatory framework for organic food defines 
excessive quality of the organic product as an important goal of production. A major 
challenge is the need to outline food high-quality methods for determination. Organic food is 
described via unique elements and criteria. For evaluation each criterion has to be described 
by means of indicators. The determination of indications must be thru parameters, where 
parameters are described through methods.  
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I. INTRODUCTION  

1.1 Organic Concept and its Origin  

The term ‘organic’ was first used in relation to farming through Northbourne (1940) in his 
book Look to the Land: “the farm itself ought to have a biological completeness; it must be a 
dwelling entity, it ought to be a unit which has inside itself a balanced organic life’. Clearly,  
Northbourne was  once not honestly referring  to natural  inputs  such  as 
compost, but alternatively to the thinking or managing a farm as an integrated, whole system. 
The use of organic in reference to agricultural produce and meals is legally constrained in 
many  countries.  Many  farmers  in  under developed international 
 locations may practice organic agriculture by using default based on their regular strategies of 
production. However,  it  is beneficial to furnish a common definition  of organic 
agriculture to indicate briefly what the manufacturing structures are designed to achieve; the  
international food  standards  Codex  Alimentarius  in affiliation with  IFOAM.  
 

1.2 The Principles of Organic Agriculture  

To understand the motivation of organic farmers, the practices they use and what they want to 
achieve, it's necessary to grasp the guiding principles of organic agriculture. These principles 
comprehend the basic goals and caveats that are considered necessary for producing                        
prime quality food in environmentally sustainable approach. The principles of organic 
agriculture have modified with the evolution of the movement and are currently statute. The 
principles  apply  to  agriculture within  the broadest  sense, together  

with the approach individuals tend soils, water, plants and animals so as to provide, prepare 
and distribute food. They concern the  individuals approach and move with living landscapes, 
relate to one another and shape the inheritance of future generations. The principles of 

Abstract 
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organic agriculture serve to inspire the organic movement in its full diversity. they're the roots 
from that organic agriculture grows and develops. They specific the contribution that organic 
agriculture will create to the planet and a vision to boost all agriculture during a international 
context. The Principles of Organic Agriculture serve to inspire the organic movement in its 
full diversity. The International Federation for Organic Agriculture Movement’s (IFOAM) 
definition of Organic agriculture relies on:  

The principle of health  

The principle of ecology  

The principle of fairness and  

The principle of care  

Each principle is articulated through a statement followed by an explanation. The 
principles are to be used as a whole. They are composed as ethical principles to inspire 
action.  
1.2.1 Principle of Health  

Organic Agriculture maintain and decorate the fitness of soil, plant, animal, human and planet 
as one and indivisible. This principle points out that the fitness of individuals and 
communities cannot be separated from the fitness of ecosystems - healthy soils produce 
healthy crops that foster the fitness of animals and people. Health is the wholeness and 
integrity of living systems. It is now not definitely the absence of illness, however the 
renovation of physical, mental, social and ecological well-being. Immunity, resilience and 
regeneration are key traits of health. The function of organic agriculture, whether or not in 
farming, processing, distribution, or consumption, is to sustain and enhance the fitness of 
ecosystems and organisms from the smallest in the soil to human beings. In particular, 
organic agriculture is meant to produce high quality, nutritious meals that contributes to 
preventive health care and well-being. In view of this it keep away from the use of fertilizers, 
pesticides, animal tablets and food additives that may additionally have destructive fitness 
effects.  

1.2.2 Principle of ecology  
Organic Agriculture should be primarily based on living ecological structures and cycles, 
work with them, emulate them and assist preserve them. This principle roots organic  
agriculture inside residing ecological systems. It states that producing is to be based on 
ecological processes, and recycling. Nourishment and well-being are achieved through the 
ecology of the specific production environment. For example, in the case of plants this is the 
residing soil; for animals it is the farm ecosystem; for fish and marine organisms, the aquatic 
environment. Organic farming, pastoral and wild harvest systems should fit the cycles and 
ecological balances in nature. These cycles are universal however their operation is site-
specific. Organic management need to be adapted to local conditions, ecology, culture and 
scale. Inputs have to be decreased with the aid of reuse, recycling and environment friendly 
administration of materials and electricity in order to maintain and improve environmental 
first-rate and preserve resources. Organic agriculture should attain ecological stability via the 
graph of farming systems, establishment of habitats and renovation of genetic and agricultural 
diversity. Those who produce, process, trade, or eat natural merchandise have to protect and 
gain the common environment along with landscapes, climate, habitats, biodiversity, air and 
water.  
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1.2.3 Principle of fairness  

Organic Agriculture construct on relationships that ensure fairness with regard to the common 
environment and life opportunities. Fairness is characterized by way of equity, respect, justice 
and stewardship of the shared world, each amongst humans and in their relations to other 
living beings. This principle emphasizes that those involved in organic agriculture have to 
behavior human relationships in a manner that ensures fairness at all ranges and to all parties 
- farmers, workers, processors, distributors, traders and consumers. Organic agriculture must 
provide each person worried with a good nice of life, and make a contribution to food 
sovereignty and discount of poverty. It aims to produce a accurate satisfactory food and other 
products. This principle insists that animals need to be provided with the conditions and 
opportunities of existence that accord with their physiology, natural behavior and wellbeing.  
Natural and environmental resources that are used for production and consumption must be 
managed in a way that is socially and ecologically simply and should be held in have 
confidence for future generations. Fairness requires structures of production, distribution and 
change that are open and equitable and account for real environmental and social costs.  

1.2.4  Principle of Care  

Organic Agriculture must be managed in a precautionary and responsible manner to guard the 
fitness and well-being of current and future generations and the environment. Organic 
agriculture is a residing and dynamic system that responds to internal and exterior demands 
and conditions. Practitioners of organic agriculture can beautify efficiency and expand 
productivity, but this have to not be at the threat of jeopardizing fitness and well-being. 
Consequently, new applied sciences need to be assessed and current methods reviewed. 
Given the incomplete appreciation of ecosystems and agriculture, care need to be taken. This 
principle states that precaution and accountability are the key concerns in management, 
development and technology preferences in organic agriculture. Science is indispensable to 
make certain that organic agriculture is healthy, secure and ecologically sound. However, 
scientific knowledge by myself is now not sufficient. Practical experience, collected 
knowledge and traditional and indigenous information provide legitimate solutions, examined 
by time. Organic agriculture prevent full-size risks via adopting appropriate applied sciences 
and rejecting unpredictable ones, such as genetic engineering. Decisions must reflect the 
values and wants of all who would possibly be affected, through obvious and participatory 
processes.  

2. Aims and Objectives   

The study focuses on the investigation and identification of Indian organic regulatory 
framework for organic food.   

3. Methodology  
A background which describes the quality definitions as well as evaluation methods into a 
conceptual framework. The descriptions and discussions are based on literature, along with  
reviews, reports, books dealing with organic food quality issues,14 IFOAM Principles and 
Standards.  

4. Organic India : Geographical Statistics  
• The total market size for organic packaged food and beverages in  India  in 
 2017  is US$54.6mn, making it the 30th biggest market in the world with the aid of 
value.  
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• Per capita spending on organic packaged food and liquids in India is US$0.04, which 
ranks as the forty ninth biggest spending per capita in the world.  

• The greatest agency via sales in organic packaged foods and beverages is Sresta 
Natural Bioproducts Pvt Ltd, which keeps 26.8% of total sales, followed by Organic India 
Pvt Ltd and Chamong Tea Exports Pvt Ltd.  

• Organic packaged foods and beverges in India will see sturdy year-onyear growth of 
close to 13% in 2018, which is on par with the rest of the Asia Pacific region  

• India keeps a market measurement for organic packaged foods and beverages of 
US$54.6mn in 2017, which is 0.1% of global category sales.  

• Within the Asia Pacific region, China, Japan and South Korea surpass India in 
complete value income of organic packaged food and beverages.  

• India will experience sturdy forecast growth of sales of organic  packaged foods and 
beverages, at a 10.8% CAGR from 2017–2022.  

4.1 QUALITATIVE ANALYSIS  

• The total market size for organic packaged food and beverages in India in 2017 is 
US$54.6mn, making it the 30th biggest market in the world by value.  

•An increasingly city population that is developing more conscious of the potentially  
detrimental health effects of chemical pesticides and fertilizers will gasoline demand and 
sales growth.  

• Organic packaged food and beverages is an rising area of interest market in India, 
and their primary consumers are high-income urbanites. 

4.2 Market Trends  

• Organic packaged food and beverages are premium-priced in India and are bought mainly 
by higher-income buyers in giant cities.  

• The category is an rising niche market in India, as premium prices make organic food and 
beverages  out of reach for many consumers; however, Indians’ developing skepticism of 
the use of chemical pesticides and fertilizers has fueled robust sales growth in recent years.  

• Organic sauces, dressings, and condiments are the only organic packaged food class with 
any sizable recorded sales value in India, due to the relative strength  of organic herbs and 
spices, while organic tea tops the list amongst organic beverage categories.  

4.3 Competitive Landscape  

• The organic food and beverages market landscape in India is fairly fragmented.  

• India-based Sresta Natural Bioproducts Pvt Ltd is  the market leader, with 26.8% of the full 
market share in 2017, followed by Organic India Pvt Ltd with  15.1% share and Chamong 
Tea Exports (P) Ltd with 7.8% share.  

• As the market is rising, it's conjointly dynamic. Leading players Sresta Natural Bioproducts 
Pvt Ltd and Organic India Pvt Ltd have each lost share to smaller firms in recent years.  

4.4 Prospects and Growth Opportunity  

• Sales of organic packaged food and beverages are projected to record robust growth in 
coming back years, albeit from a tiny low base.  

• Associate in Nursing a lot of urban population that's changing into more responsive to 
the doubtless harmful health effects of chemical pesticides and fertilizers can fuel demand 
and sales growth, however the buyer base can still consist primarily of the additional affluent.  
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• As organic sauces, dressings, and condiments are the sole organic packaged food class  
with any recorded sales it'll be the only organic food category with forecast growth,  whereas 
organic fruit/vegetable juice is projected to own the very best sales growth rates among 
organic beverages.  
4.5 General Health & Health Trends  

• Growing health consciousness in India has driven demand for health and  health product,  
significantly naturally healthy food and beverages, in India in recent years.  

• Hypermarkets and supermarkets are standard distribution channels for health and  wellness 
food and beverages and have begun providing nice shelf space for the class to satisfy 
demand  

4.6 General Economic & Demographic Landscape  
4.6.1 Economy:  
• Bharat has been the fastest-growing giant economy within the world in recent years, and 

real gross domestic product growth is projected to be sturdy within the close to term, driven 
by increased personal consumption and a rebound in exports.  

• Inflation was two.6% in 2017, and costs can rise by two.4% in 2018.  

• state was four.8% in 2017 and can increase to four.9% in 2018.  

• India’s job creation is running at but a tenth of what's required to urge its youngsters into 
the work market.  

4.6.2 Population demographics:  

• India’s current population is almost 1.3 billion, and therefore the country is projected to 
overtake China because the world’s most inhabited country in but twenty years.  

• Thanks to its comparatively high rate, India encompasses a young population, with a 
median age of 26.9 in 2016.  

• The rate is projected to decrease in returning years, however it'll still exceed replacement 
level through 2030.  

4.6.3 Income & expenditure:  

• income per capita amounted to Rs99,491 (US$1,528) in 2017 and is projected to extend by 
five.3% in real terms in 2018.  

• shopper expenditure per capita was Rs74,490 (US$1,144) in 2017 and can increase by 
five.0% in 2018.  

• Throughout the 2018-2030 amount, total income and expenditure can grow at average 
annual rates of vi.4% and 6.2%, respectively.  

5. Policy Information:  

5.1 Government Agency(s)/Competent Authority: 

5.1.2 Authorized Government Agency(s):  

�Ministry of Commerce and Industry  

5.1.3 Agency(s) Contact Information:  

Agricultural & Processed Food Products Export Development Authority (Ministry of  
Commerce & Industry, Govt. of India)  
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NCUI Building 3  
Siri Institutional Area  
August Kranti Marg, New Delhi - 110 016  
Telephone : 91-11-26513204, 26514572, 26534186  
Fax : 91-11-26526187  

Email: headq@apeda.com 
Website 

6. Organic Regulations and/or Standards  
Date of Implementation: 2000 

Regulation and/or Standard Scope:   

The National Programme for Organic Production (NPOP) covers crop production, animal 
husbandry, food processing, labelling and storage and transport of organic agriculture and 
merchandise (including wild harvest, aquaculture, live inventory products). Includes 
guidelines for certification of grower groups; IFOAM’s accreditation for meals 
manufacturing and processing and wild plants is equivalent to NSOP. Certified natural 
merchandise of any registered foreign applications will be viewed for advertising and 
marketing alongside with the certified merchandise of the accredited domestic programmes.  

Textile requirements cover the cultivation and production of organic fibres, and the 
manufacturing, processing, packaging, labelling and distribution of natural textiles, especially 
of cotton and silk.  

6.1 Highlights of the Nov. 9 2017 operationalization of India’s standards include:  

• No man or woman shall manufacture, pack, sell, provide for sale, market, distribute, 
or import any natural food products except they comply with the regulations;  

• Organic ingredients have to comply with provisions from at least one of the 
following:  

• National Program for Organic Production (NPOP)  

• Participatory Guarantee System of India (PGS- India)  

• Other system or requirements notified by using the Food Authority  

• Organic meals which is marketed thru direct sales by the small original producer or 
producer employer shall be exempted from the provisions;  

• Organic labelling requirements must be accurate, in addition to the popular labelling 
requirements;  

• Traceability must be established up to the producer level;  

• All organic ingredients have to comply with the Food Safety and Standards (Food 
Product Standards and Food Additives) Regulation 2011, and the Food Safety and  
Standards (Contaminants,Toxins, and Residues), Regulations, 2011;  

• Sellers of natural ingredients will be required to show organic meals items in a 
distinguishable manner from traditional food gadgets.  
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6.2 Imported Products Requirements  

6.2.1 Imported Products:   

Organic food imports under bilateral or multilateral agreements on the basis of the 
equivalence of standards between NPOP and the natural requirements of the exporting 
nations shall now not be required to re-certify on import;   

All organic food consignments ought to be accompanied by means of a Transaction 
Certification (TC) issued via an authorised certification physique included underneath the 
phrases of equivalence agreement.  

Effective July 1, 2018, Food Business Operators in India are required to observe the Food 
Safety and Standards (Organic Foods) Regulations, 2017, which mandates the use of a Food 
Safety and Standards Authority of India (FSSAI) organic brand on the fundamental label of 
all certified natural merchandise entering India. On August 21, 2018, FSSAI issued an order 
saying that use of a non-detachable decal to display FSSAI’s organic brand would be 
permissible until December 31, 2018.  

7. Certification and Accreditation  

All provisions of natural guidelines came into pressure January 1, 2019. In order to be 
licensed to use the India Organic Seal, producers or processors need to be licensed by means 
of an unbiased third-party certification organization. Products for export from India must be 
accompanied by a Transaction Certificate issued with the aid of a Certification Body accepted 
through National Accreditation Body (NAB) for Organic Products under the National 
Programme for Organic Production.  

7.1 Accreditation:   

The National Accreditation Body (NAB) accredits certifying agents who check out natural 
production and managing operations to insure that they meet the NPOP. India accreditation 
(APEDA) is identified with the aid of USDA  

8. International Trade Policies: India  

The United States has a attention agreement with India. Recognition agreements permit a 
overseas authorities to accredit certifying dealers in that country to the USDA natural 
standards. These overseas certifying retailers are licensed to certify natural farms and 
processing facilities, ensuring that USDA organic products meet or exceed all USDA organic 
standards. These products can then be imported for sale in the United States.  

8.1 Scope. This agreement covers all USDA organic merchandise produced in India and 
licensed by way of a Indian government-accredited certifying agent. 8.1.2 Production 
Requirements: USDA natural regulations 

8.1.3 Documentation: Standard United States import documentation  

8.1.4 Overview: Importing and Exporting Organic Products (pdfs)  
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8.1.5 Labelling: Products produced under the settlement need to meet all USDA organic 
labelling requirements. USDA Organic Seal.  

9. Contact Information:  

Agricultural and Processed Food Products Export Development Authority (APEDA)  

Contact: Mr. Devendra Kumar Singh, Chairman  

Phone: 00-91-11-26513162 | chairman@apeda.gov.in 

9.1 Certifying Agents Through Recognition Agreement  

Aditi Organic Certifications Pvt. Ltd 

No. 531/ A, Priya Chambers  

Dr. Rajkumar Road, Rajajinagar,  

1st Block, Bangalore – 560010  

Contact: Mr. Narayana Upadhyaya  

Phone: +91-80-32537879  

Fax: +91-80-23373083  

Mobile: +91-9845064286  

Email: aditiorganic@gmail.com 

Website:www.aditicert.net 

Bureau Veritas Certification India Pvt. Ltd.  

Marwah Centre, 6th Floor  

Opp. Ansa Industrial Estate  

KrishanlalMarwah Marg  

Off Saki-Vihar Road  

Andheri (East), Mumbai-400 072  

Maharashtra  

Contact: Mr. Kaushik Sengupta  

Phone: +91-22-66956300, 56956311  

Fax: +91-22-66956302/ 10  
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Email: kaushik.sengupta@in.bureauveritas.com 

Control Union Certifications 

Plot No. C-113, Pawane MIDC  

Navi Mumbai – 400709 India  

Contact: Mr. Dirk Teichert  

Phone: +91-22-61294300  

Fax: +91-22-61294217  

E-mail: cuc@controlunion.in 
Website:www.controlunion.com 
Ecocert India Pvt. Ltd.  

Bungalow No. 21A, Shrirang City, Itkheda 

Behind Ryan International School,  

Paithan Road, Auranagabad 

Maharashtra 431 005  

Contact: Mr. Anil Jadhav 

Phone: +91-240-7102500/ 7102501  

Fax: +91-240-7102520  

Email: 
office.india@ecocert.inIMO 
Control Pvt. Ltd.  

No. 3627, 1st Floor 7th Cross,  

13th ‘G’ Main H.A.L. 2nd stage Bangalore-560 
008.  
Contact: Mr. Umesh Chandrasekhar  

Phone: +91-80-25285883, 25201546,  

25215780  

Fax: +91-80-25272185  

E-mail: imoind@vsnl.com 
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Website:www.imo.ch 

Indian Organic Certification Agency (INDOCERT) 

Thottumugham 

P.O. Aluva-683 105  

Cochin, Kerala  

Contact: Mr. Mathew Sebastian  

Phone/Fax: +91-484-2630908-09/ 2620943  

E-mail: info@indocert.org 

Lacon Quality Certification Pvt. Ltd 

Chenathra, Theepany 

Thiruvalla - 689 101. Kerala  

Contact: Mr. Bobby Issac 

Phone: +91-469-2606447 

Fax: +91-469-2631902  

E-mail: info@laconindia.com 

Website:www.laconindia.com 

OneCert Asia Agri Certification Private Limited 

H-08 Mansarovar Industrial Area,  

Mansarovar 

Jaipur-302020, Rajasthan  

Contact: Mr. Sandeep Bhargava  

Phone/Fax: +91-141-2395481, 6541882, 6541883 (Direct)  

E-mail: info@onecertasia.in 
Website:www.onecertasia.inSGS. 
India Pvt. Ltd.  
226 Udyog Vihar, Phase-1  

Gurgaon – 122016 Haryana  
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Contact: Mr. Amresh Pandey  

Phone: + 91-124-6776300 Ext 6379, +91-124-6776379 (Direct)  

Fax: +91-124-6776403/04  

Mobile: +91-9871794709  

Email: amresh.pandey@sgs.com 

Uttarakhand State Organic Certification Agency (USOCA) 

Third Floor, Krishak Bhavan  

Mussoorie By Pass Ring Road  

Nehru Gram, Dehradun, Uttarakhand  

Contact Ms. Damayanti Rawat  

Phone: +91-135-2671734 

Email: info@usoca.org 

Website:www.usoca.org 

Vedic Organic Certification Agency 

Plot No. 55, Ushodaya Enclave,  

Mythrinagar, Miyanagar,  

Hyderabad - 500 050  

Contact: Dr. M. Usha  

Phone: +91-40-65276784 Fax: 
+91-40-23045338  
Mobile: +91-9290450666  

Email: voca_org@yahoo.com 

Website:www.vediccertification.com 

Food Cert India Pvt. Ltd 

Mithona Towers,  

1-7-80 to 87 Fourth Floor  
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Prenderghast Road Secunderabad- 500003  

Contact: Mr. K. K. Gupta  

Phone: +91-40-6623 8888/ 65181222 Fax: 
+91-40-23313048  
Email: kkgupta@foodcert.in 

Website:www.foodcert.in 

Intertek India Pvt. Ltd .  

E-20, Block B-1  

Mohan Cooperative Industrial Estate, Mathura Road  

New Delhi - 110 044  

Contact: Mr. Ashish Gaur  

Phone: +91-11-4159-5420/ +91-9899461610  

Fax: +91-11-4159-5475  

Email: ashish.gaur@intertek.com 

Website:www.intertek.com 
Rajasthan Organic Certification  Agency (ROCA) 

3rd Floor, Pant Krishi Bhawan,  

Janpath, Jaipur 302 005  

Rajasthan  

Contact: Mr. Madhu Sudan Sharma  

Phone: +91-141-2227104  

Fax: +91-141-2227456  

Email: rocajpr.cb@gmail.com 

10. CONCLUSIONS  

Organic food is related to quality expectations and promises. Quality can be described in 
accordance to process and product related aspects which are described and assessed via 
criteria, indicators and parameters. In this paper these exclusive issues were built-in in a 
conceptual framework, which carries the underlying ideas and beginning definitions. Further 
work has to be done on a detailed scientific description of the indicators, for distinct product 
groups. Furthermore, parameters have to be described for the comparison of these indicators. 
This has to be continued in checking out a range of techniques for their suitability (e.g. on 
sensory perception) and/or developing new methods covering the particular venture (e.g. 
critical qualities).  
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