
Online International Interdisciplinary Research Journal, {Bi-Monthly}, ISSN 2249-9598, Volume-09, May 2019 Special Issue (04) 

 

 w w w . o i i r j . o r g                      I S S N  2 2 4 9- 9 5 9 8 
 

Page 251 

Emerging Trends in Marketing and Human Resource 
 
 
Rukmini.K 
Assistant Professor, Govt R.C.College of Commerce and Management, India 
 

                                                                                                                                                            
Each year we’re seeing new trends. What worked for your company in 2010 may not 
work in 2019.you need to at least recognize the newest trends. It will be up to you to 
make any necessary adjustments based on what’s trending. New technology and ease of 
accessibility have made marketing and HR more competitive than ever before. That’s 
why you need to recognize the newest trends and adapt to them as early as possible. 

KEYWORDS: Newest trends, marketing, HR. 

Marketing continues to change over time. Each year we’re seeing new trends. What 
worked for your company in 2010 may not work in 2019.you need to at least recognize 
the newest trends. It will be up to you to make any necessary adjustments based on 
what’s trending. To gain an advantage over your competitors, you want to prepare 
yourself to adapt to these trends before they have the chance. 

 The top ten marketing trends  

1. Chatbots: Chatbots and live chat isn’t new technology by any stretch. However, we’re 
definitely seeing a shift in the way these are being used from a marketing perspective. 
Chatbot give the advantages like quick response, customer satisfaction, answers to simple 
and complex questions instantly, easy communication and accessibility. 

2. Interactive video content: Video marketing has been trending upward for years 
now.We’re seeing an increase in videos on social media, websites, and blogs. People are 
even running successful videoblogs They perform better than regular videos. There is a 
greater chance that people will finish watching a 360-degree video and you’ll get a higher 
return on your investment. 

3. IGTV : Have you heard of IGTV?It’s a standalone app owned and operated by 
Instagram.This app is similar to YouTube. One of the major differences is that all of the 
videos are vertical since they are made for phones.Video content plays as soon as you 
open the app, similarly to the way a video would be playing if you turned on a TV in your 
house.Instagram has seemingly taken over social media.Everything the team touches 
turns to gold.Its active users have been trending upward since its inception.  Marketers 
will need to adjust their strategies accordingly.They’ll need to have a presence on IGTV 
in addition to Instagram.This will force marketing teams to produce more video content 
specifically for this app.You’ve got to follow the consumer. If your target audience and 
current customers are using IGTV, you need to do the same. 

Abstract 
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4. Enhanced personalized recommendations: Artificial intelligence algorithms are 
making it possible to offer more personalized content than ever before.Your company 
can increase sales by personalizing the customer experience.I’m sure you’ve seen this in 
your own life. For example, when watching Netflix, you get recommended movies and 
TV shows based on what you’ve watched so far.Businesses use this on their websites as 
well.Again, this isn’t necessarily new. I’m sure some of you might even be using this 
strategy on your sites.Customers are willing to share their personal data for personalized 
services, personalized discounts on-line shopping experience, product recommendations 
to match their needs 

5.Beacon technology: Beacon technology is similar to GPS, but it’s not quite as 
complex.Businesses are leveraging beacon technology to target customers, especially in 
retail stores. Here’s how it works.First, companies need to encourage their customers to 
download their mobile apps.Once the app is installed on a user’s device, it will track their 
location. When an app user walks by a beacon in a store, the company knows exactly 
where the customer is within that store.It’ll be able to tell when the person is shopping for 
a specific product. Then, the brand can send the user a promotion via a push notification 
that’s related to what they’re looking at.Ecommerce businesses can use this technology 
too, even without a physical store.If you have an ecommerce platform, you can place 
beacons in public areas relevant to what your company offers. Then you can send 
targeted push notifications when app users are in the vicinity of those beacons.Younger 
generations have recognized the importance of this technology. That’s why they are 
adapting sooner. 

6. Voice search :Between smartphones and products such as Amazon Echo or Google 
Home, voice search is booming.Voice recognition software isn’t new. You’ve been able 
to use the speech to text function of your phone for years now, but you’ve probably 
experienced its imprecision. 
7. Predictive analysis:  Predictive analysis is somewhat related to personalized 
recommendations.But the AI and machine learning algorithms used for predictive 
analysis can be used for many other things.Predictive analysis will help you segment your 
customers better.This technology can help improve your automation efforts and reduce 
churn.One of the best ways to use predictive analysis is to prequalify your leads. 
Algorithms and software can help you come up with a better lead scoring system.By 
prioritizing your leads and identifying top prospective customers, you’ll be able to 
generate more conversions. 
8. Mobile payments: Does your business currently accept mobile payments?If not, you 
need to plan on it soon. Your business should adapt and be prepared to accept these types 
of payments.Consumers are getting used to it. If you don’t have their preferred payment 
option, they may take their business elsewhere. 

EMERGING TRENDS IN THE HR  ACTIVITY 

1.The talent acquisition panic: Applications and resumes flooded recruiters' inboxes at 
alarming rates last year and technology has emerged as a much-needed solution to the 
deluge. "Tech is allowing our recruiters to have more valuable conversations with those 
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candidates," With these tools, hiring managers can place candidates in the positions 
where they are the best fit. Of course, with hordes of candidates and low unemployment 
comes heavy turnover.  organizations need to find and lock down not just any workers, 
but the best talent for their business. This means companies need to provide a top-notch 
employee experience, starting with the application process."People are sharing on social 
media what those experiences are like, and in a tight labor market, retention is top of 
mind.  Organizations can improve retention rates by amping up company cultures, 
offering training and creating a robust HR department to manage such initiatives. 
2. AI as a partner, not a threat: Robots are going to steal our jobs now there is starting 
to be this embrace of technology. For HR, technology has transformed recruitment, in 
particular. "We're really looking at ways we can use AI or machine learning to automate 
the talent acquisition experience so we can dive deeply into the one-on-one relationships. 
"It really is early in that curve of HR users having to become technologists,"  "That really 
shifts the conversation they're having and what they're looking for."While these 
developments may speed up what can be slow, painstaking work,  tech may make the 
process more efficient 
3. Data insights continue to evolve: HR is by now familiar with the calls for data-driven 
insights — but those insights have to keep people at their core and can't just focus on 
financial or other success measures. Cost reduction is no more working.Employers have 
learned the hard way that while working toward a metric may feel modern and effective, 
the results can be anything but if the focus is solely on improving the number and not on 
making real, substantive improvements or addressing the underlying issues. It's about 
what HR leaders do with those insights; change happens at the manager and individual 
team levels. For example, employers can monitor the employee lifecycle from 
onboarding to exit to get a clear view of why people leave — but without a deeper 
understanding of who is leaving and why, HR could miss key insights. . Do exit 
interviews 
4. More pressure to become 'agile': Organizations are increasingly being asked to shape 
internal operations in a way that mirrors external business trends. To that end, executives 
have taken to terms like "agile," with more than 80% of C-level executives in one survey 
calling agility the most important characteristic of a successful organization. But what 
exactly does that mean?There's an element of the gig economy in these arrangements; 
"People want to control their own destiny," an agile organization allows workers to do 
that to some extent, which means it also points to a new way to measure worker 
satisfaction. "We have to embrace a new set of metrics other than traditional results."But 
teams don't always form organically. "There's a push to ensure the work can get done 
with the fewest barriers and how best to onboard people alongside their new counterparts 
in the workplace," . Those "counterparts" won't always be people, either. "What can we 
do to influence positively that drive to productivity of the enterprise?" 
5. The role of culture in employer brandConsumers are value-driven — meaning 
employees are now, too. Employees and applicants are aware not only of an employer's 
advertising campaigns and brand communications, but the charitable giving an employer 
does, the messages it sends and the way it treats its partners and contractors. That info is 
simply more available now,  and people want to align with companies that share their 
values.Societal shifts have partly enabled the rise of the employer as an "institution of 
trust," as well. Some institutions have betrayed that trust in high-profile incidents, 
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meaning employees are looking to companies to be less passive and to "show up" to 
certain moral events."The contract used to be an employer gives a job for life and a 
pension, so employees give their heart and soul and expect nothing else. And employers 
broke that contract," he said. "And employees have wised up. 'I need you to support my 
lifestyle because who knows how long we will have this relationship.'" 
6. A new focus on where the work is being doneAs employers turn their focus to 
employee experience, more are considering exactly how and where employees do the 
work that needs doing. Do workers gather on a campus or at multiple, scattered 
locations? Do people use virtual tools, like video, to connect and collaborate? HR pros 
must keep these questions in mind as they design culture."It's no longer about redesigning 
process. It's really around reimagining the work,". "How do we blend this mix of workers 
from so many different sources and blend those with the varieties of tech that are 
available to us in the HR space and more broadly?"And more employers are keeping an 
eye on the challenges facing their frontliners, from the work environment, to the tools 
used and beyond. HR managers will put themselves in workers' shoes in 2019 to ensure 
no part of the experience is overlooked. Because for all the fancy tech a company can 
employ — "if it doesn't work right, it won't matter," . 
7. Potential for wage growth, but recession fears loomThe wage conversation will 
continue. While employers may remain conservative concerning wage increases, some 
industries may “flex their wages up” because they are heavily competing for talent; either 
way it will be a topic of discussion.But as more outlets begin to speculate about a 
potential coming recession, that instinct to keep wages steady in the face of upheaval may 
feel justified, especially as automation and tech adoption enable some industries to phase 
out certain jobs entirely. Recession remains speculation. The real question for employers 
is how they will approach the talent market in a potential economic downturn.Some 
organizations will double-down on ensuring their employees will be more resilient and 
productive." A large cohort may instead go after automation and incorporate AI to 
streamline the work — and reduce the need to hire at all.It's less about people losing their 
jobs to robots and more people never getting jobs because robots already have them. 
8. Leveling the playing field for women and minoritiesCertainly, the push for gender 
equality is a dominating theme within the overall employment conversation of 2018.  
Many experts have recommended that organizations with systemic gender bias or 
ongoing incidences of sexual harassment trigger a cultural revamp starting at the top. The 
theory goes like this: If the board of a company features a diverse set of executives who 
are compensated fairly, teams are more likely to imitate the example. 
9. Empowering managers to help employees HR execs can't afford to overlook one of 
their biggest tools in building an engaging culture: front-line managers. Employers will 
be looking for ways to put insights in managers' hands so they can lead to their teams to 
greatness. This shift in perspective is one reason why performance reviews have moved 
away from annual affairs and toward consistent, forward-looking talks.Now companies 
have really realized, it isn't about surveys or getting the number up. What this is really 
about is empowering managers to have thoughtful conversations with their teams.To 
ensure success, managers must be trained to have the right conversations. It's easy to tell 
employees they are doing well; it's considerably harder to get a problematic employee to 
change their ways. HR has an opportunity to educate and create real transformation in an 
organization through management personnel.In turn, businesses are "really shifting [their] 



Online International Interdisciplinary Research Journal, {Bi-Monthly}, ISSN 2249-9598, Volume-09, May 2019 Special Issue (04) 

 

 w w w . o i i r j . o r g                      I S S N  2 2 4 9- 9 5 9 8 
 

Page 255 

approach to workforce experience and how HR runs to drive those business outcomes. 
Not to support. To drive." 
10. Development and training to fill important gapsSkills gaps have spurred 
employers, non-profits, universities and even local governments to enter the business of 
upskilling talent. Such efforts are essential to keeping demand in check and may even 
involve bringing those who once left certain areas of the job market back into the 
fold.What we are also seeing, too, is this idea of what we would call 'encore careers' — 
people who exited and want back in,, "those individuals will also need to be reskilled, 
and  that is a huge topic that we need to stay at the forefront of. Those jobs can't be left 
vacant." People want access to coaching… and all these things to develop their skills 
more than ever."Just having a growth mindset that things aren't static — they constantly 
change, and you have to embrace that change.   

Conclusion: New technology and ease of accessibility have made marketing and HR  
more competitive than ever before. That’s why you need to recognize the newest trends 
and adapt to them as early as possible.  
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